
Title of the Practice: Ethical and Sustainable Business Committee: Promoting Responsible 

Business Practices 

The Context That Required the Initiation of the Practice: 

In today’s rapidly evolving business landscape, ethical and sustainable business practices have 

become crucial for long-term success. Recognizing the need to prepare future leaders who are 

not only skilled in business strategies but also conscious of their social and environmental 

impact, the institution established the Ethical and Sustainable Business Committee (ESBC). The 

growing awareness of environmental sustainability, social responsibility, and corporate 

governance among students, faculty, and stakeholders highlighted the necessity of integrating 

these concepts into the curriculum and institutional practices. 

 

Objectives of the Practice: 

1. To instill ethical values and sustainability awareness in students, preparing them to make 
responsible decisions in their professional careers. 

2. To promote sustainable business models and practices that balance profit-making with social 
and environmental responsibilities. 

3. To integrate corporate social responsibility (CSR) and ethical decision-making into the 
institution’s academic programs. 

4. To engage with stakeholders to discuss and promote best practices in business ethics and 
sustainability. 

5. To create an organizational culture that values and encourages sustainable and ethical business 
conduct. 

6. To provide students with practical experiences and opportunities to work on sustainability 
projects. 

 

The Practice: 

1. Formation of the Ethical and Sustainable Business Committee (ESBC): 

o The committee was formed to guide the implementation of sustainable business 

practices within the institution and to ensure that ethical principles are integrated 

into all aspects of the academic programs. It comprises faculty members, industry 

experts, and student representatives. 

2. Curriculum Integration: 

o The ESBC worked with academic departments to incorporate sustainability and 

ethics-related modules into various courses, ranging from corporate governance to 

environmental management. These modules provide students with the knowledge 

needed to navigate complex ethical dilemmas in business. 

3. Workshops and Seminars: 



o The committee organizes regular workshops, guest lectures, and seminars on 

sustainability, ethics in business, CSR, and related topics. These sessions feature 

renowned speakers from the industry and academia, allowing students to engage 

with thought leaders on the latest trends in responsible business practices. 

4. Sustainability Projects and Initiatives: 

o Students are encouraged to participate in projects that promote sustainability 

within the institution and the local community. This includes initiatives like waste 

management, energy conservation, and awareness campaigns about sustainable 

living. The committee also supports student-led green initiatives and business 

models that emphasize environmental sustainability. 

5. Industry Collaboration and Partnerships: 

o The committee collaborates with businesses that have demonstrated excellence in 

ethical practices and sustainability. This provides students with opportunities for 

internships, live projects, and case studies on real-world challenges faced by 

businesses in integrating ethics and sustainability. 

6. Annual Ethical Business Practices Award: 

o The committee recognizes companies and individuals who have excelled in 

ethical and sustainable business practices by offering an annual award. This 

encourages businesses to prioritize sustainability and ethics in their operations and 

creates role models for students. 

7. Sustainability and Ethics-Driven Research: 

o The committee encourages and supports faculty and students to conduct research 

on ethical and sustainable business practices. Research outputs are shared through 

academic publications, seminars, and conferences, contributing to the growing 

body of knowledge in these fields. 

Obstacles Faced and Strategies Adopted to Overcome Them: 

1. Challenge: Resistance to Change Among Students and Faculty 

o Strategy: The ESBC focused on educating students and faculty members about 

the importance of ethics and sustainability in business through awareness 

programs, success stories, and real-life case studies of companies that thrive due 

to their ethical and sustainable practices. 

2. Challenge: Limited Resources for Large-Scale Sustainability Projects 

o Strategy: The committee leveraged partnerships with industry stakeholders and 

alumni to fund small-scale projects. Additionally, students were encouraged to 

implement low-cost, high-impact initiatives, such as awareness campaigns and 

recycling drives. 

3. Challenge: Difficulty in Integrating Ethics and Sustainability into Existing Curricula 

o Strategy: The ESBC worked closely with faculty members to design 

interdisciplinary courses that incorporated ethics and sustainability without 

overwhelming the existing curriculum. Faculty were trained to deliver these 

topics effectively, and students were provided with practical applications through 

case studies and industry partnerships. 

 



Impact of the Practice: 

1. Increased Awareness and Engagement: 

o Students have shown a greater understanding of the importance of ethical 

decision-making and sustainability in business. They are more conscious of their 

role in creating a sustainable future and are applying these principles to their 

academic and professional lives. 

2. Sustainable Business Models: 

o The practice has led to the development of several student projects and business 

models that emphasize sustainability. These projects have had a positive impact 

on the local community and have received attention from industry stakeholders. 

3. Enhanced Industry Relations: 

o The committee has strengthened relationships with businesses and NGOs that 

prioritize ethics and sustainability. These partnerships have led to internship and 

placement opportunities for students in companies known for their commitment to 

responsible business practices. 

4. Recognition of the Institution’s Commitment to Ethics and Sustainability: 

o The institution has gained recognition for its efforts in promoting ethical and 

sustainable business practices. The annual awards have also helped establish the 

institution as a thought leader in this space, attracting students and businesses that 

share the same values. 

5. Empowered Students: 

o Students have developed a strong sense of ethical responsibility and are better 

equipped to make decisions that positively impact the business world and society 

at large. Many have gone on to pursue careers in CSR, sustainability, and ethics-

focused roles in renowned organizations. 

 

Resources Required: 

1. Human Resources: 

o Faculty members to integrate sustainability and ethics into the curriculum, 

industry experts to provide guest lectures, and committee members to organize 

and manage the activities of the ESBC. 

2. Financial Resources: 

o Funding for workshops, seminars, sustainability projects, and industry 

partnerships. The committee also requires funding for research activities, student 

projects, and the Ethical Business Practices Award. 

3. Infrastructure: 

o Facilities for workshops, conferences, and sustainability projects. This includes 

classroom space for discussions, project sites for student initiatives, and 

administrative support for the logistics of organizing events. 

4. Technology Resources: 



o Access to sustainability research databases, industry reports, and software tools to 

monitor and evaluate sustainability metrics in student projects and industry 

partnerships. 

The establishment of the Ethical and Sustainable Business Committee has helped the institution 

integrate ethical practices and sustainability into its academic framework. Through its various 

initiatives, the committee has cultivated a culture of responsibility and forward-thinking, ensuring 

that students are not only equipped with business acumen but also with the ethical mindset 

necessary to thrive in an increasingly conscientious world. 

 

 

  

Transforming Waste into Wealth: CMS Business School Students Showcase Their Innovative Eco-friendly 

Project and Sustainable way to whip up magic with their cooking without using fire with one recipe at a time 

   

This session aimed to educate students about sustainability and inspire them to adopt eco-friendly practices 


