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Event Name Marketing Career Cross Roads
Topic: Marketing Career Cross Roads
Date: (DD/MM/YYYY) 5t October 2023

No. of Days: 1

Start Time: _ _

End Time: 02:00 PM - 04:30 PM

Venue Campus Name &
Place:

Seminar hall 4 CMS Business School Sheshadri Road Bangalore

Section/Semester:

3th Semester - CM1, CM2, CM3 ,CM4, MF1 & MF2

Batch:

2022-24

Mod of Event Offline/

Online (Provide Virtual Offline
Link)
Name of Chief Guest NA
Speaker:
Mr. Kiran Veigas
Chief Mr. Gowthaman S

Guest/Dignitaries/Speaker
Contact No & Email Id:

Mr. Sanjeev Singh
Ms. Leela Pirgal
Mr. Sunil Ravish
Ms. Suparna Goshal

Chief
Guest/Dignitaries/Speaker
Company/ Designation:

General Manager & Head

Senior Vice President

Heading Retail and Promoters Management
Director of Business Strategy
Director-Marketing

Adjunct Faculty

Chief
Guest/Dignitaries/Speaker
Company/ Institute Name:

Happiest Mind Technologies
SBI Life Insurance Co Ltd
Smith Corporation
Metropol9

KPIT Technologies

CMS Business School, JAIN
(Deemed-to-be University)

Event Coordinators Name
& Contact No.

Dr. Sanjiv Mathur / +91 9620284861

Collaboration & Association
(Company Name,

NO
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Guest Email 1d:

1)
2)
3)
4)
5)

Kiran.veigas@happiestminds.com
s.gowthaman@sbilife.co.in
sanjeevsingh05.in@gmail.com
sunil.r@kpit.com
leenapirgal@gmail.com

Guest Contact Number:

1)
2)
3)
4)
5)

9886122988
9585504880
7338647777
9900150180
9845802010

Moderator (if any)

Prof. Suparna Ghosal

No. of Participants 97
Professional Photographer NO
Name & Contact No.:

Feedback: Yes
Brochure/Poster: (if any) Yes
Budget of the Program (if 2000/-
any):

Revenue Collected: (if any) | NA

1. Introduction:

In today's ever-evolving business landscape, marketing professionals often find themselves at crucial
junctures in their careers. The Marketing Career Crossroad Event is a dynamic and insightful gathering
that addresses the challenges and opportunities faced by individuals in the field of marketing. The
Marketing Career Crossroad Event aims to empower marketing professionals at all career stages,
whether they are just starting out, mid-career, or seasoned experts. The event provides a platform for
sharing knowledge, best practices, and insights from successful marketers who have navigated similar
crossroads. Attendees will have the opportunity to gain a deeper understanding of the latest industry

trends, emerging technologies, and the skills that are in demand.

2. Program Objectives:

e Career Advancement: Empower marketing professionals with the insights, resources, and
guidance necessary to navigate career crossroads, whether it be advancing to leadership
positions, exploring new specializations, or making strategic career shifts.

e Networking Opportunities: Facilitate meaningful networking interactions to connect
professionals with peers, mentors, and potential collaborators, fostering a supportive and

diverse community within the marketing industry
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Knowledge Sharing: Foster an environment where marketing professionals can freely share
their insights, experiences, and lessons learned, contributing to the collective wisdom of the
marketing community

Long-Term Impact: Aim to create a lasting impact on the careers of attendees by providing
them with actionable takeaways and resources that they can continue to leverage long after the
event.

3. Relevance to PO, Relevance to PEO and PSOs

PO Program Objective (PO)

PO1 Apply knowledge of management theories and practices to address and resolve business
challenges

PO2 Demonstrate analytical and critical thinking abilities for information-based decision
making

PO3 . . .
Analyse global, economic, legal and ethical aspects of business

PO4 Apply trans-disciplinary tools and techniques towards effective problem solving

PO5 Assist others and self in accomplishing organizational objectives and contribute
effectively to a collaborative team setting.

PO6 Exhibit an entrepreneurial mind-set for the establishment of sustainable businesses and
societies.

PO7 : .
Exemplify value-based leadership for excellence

4, Activity Overview:

e Welcome Address: The started off with the instruction of guests for the event.

e Felicitation: - All the guested were felicitated with the memento and bouquet.

e Panel Discussions: Throughout the event, a series of panel discussions cover a wide range of
marketing topics, including emerging trends, diversity and inclusion in marketing, and the
impact of data analytics. Panels feature experts from various marketing sectors.

e Q&A: - Guests addressed various questions from the students as well has faulty members.

e Closing ceremony: - A vote of thanks was delivered from the students of marketing to the
panel of guests.

S, Guest/Speakers’ Profile:

Kiran Veigas:- Kiran Veigas, a seasoned marketing strategist and corporate communications expert,
is the General Manager & Head of Corporate Marketing & Communications at Happiest Minds
Technologies Ltd. His illustrious career spans over two decades, during which he has made a lasting




CMS
@ JAI N BUSINESS

I CEEWED-TO-BE UNIVERSITY SCHOOL

impact on the corporate landscape through visionary leadership and relentless commitment to
excellence.

Starting as a Software Engineer Trainee at Larsen & Toubro Infotech Ltd, Kiran's passion for
marketing and communication propelled him through the ranks. He held increasingly prominent roles,
contributing significantly to shaping corporate strategy and marketing initiatives. In 2014, he joined
Happiest Minds Technologies and took on the role of General Manager & Head of Corporate
Marketing & Communications, where he masterminded innovative marketing campaigns and
cultivated strong corporate messaging, elevating the company's brand on a global scale.

Kiran's accomplishments have garnered widespread recognition, including being named one of the
"100 Best Marketing Minds of India" in 2018 and receiving prestigious awards like the Chairman's
Team Award and the DMA Trailblazer Rising Star CMO award. Holding degrees from esteemed
institutions and currently pursuing a Doctoral Degree in Marketing Analytics, Kiran remains at the
forefront of industry trends. He actively participates in panels and forums, showcasing his dedication
to pushing the boundaries of marketing and communications. With a remarkable blend of expertise,
vision, and innovation, Kiran Veigas stands as a driving force behind Happiest Minds Technologies'
success and a luminary in the field of corporate marketing and communications.

Mr. Gowthaman S

Mr. Gowthaman S, currently the Senior Vice President of Corporate Group Solutions at SBI Life
Insurance Co. Ltd., boasts an impressive career spanning over three decades. His journey began as an
Office Assistant in 1998, demonstrating diligence and a strong work ethic from the outset. With a keen
sales acumen, he progressed through various roles, excelling in sales and marketing at companies like
Priya Sewing and Knitting Machines Co., Orient Longman Ltd., and Hindustan Unilever Ltd., where
he further honed his leadership skills.

In 2000, Mr. Gowthaman transitioned to Bharat Shell Ltd as a Sales Executive before making a pivotal
move to AMP Sanmar Life Insurance Co. Ltd in 2003 as the Manager of the Sales Team. This marked
his entry into the insurance sector, where he achieved remarkable milestones. Joining SBI Life
Insurance Co. Ltd. in 2007, he steadily climbed the corporate ladder due to his dedication, strategic
thinking, and exemplary leadership qualities.

Currently holding the position of Senior Vice President of Corporate Group Solutions, Mr.
Gowthaman plays a crucial role in shaping the company's strategies and initiatives, significantly
contributing to its growth and success. Beyond his corporate pursuits, his commitment to education,
human rights, disaster relief, economic empowerment, and social services underscores his sense of
responsibility towards the community.

With academic qualifications including a Bachelor of Arts degree from Osmania University, a
Diploma in Public Administration, and a Diploma in Computer Application from Oasis Computer




CMS
@ JAI N BUSINESS

I CEEWED-TO-BE UNIVERSITY SCHOOL

Academy, Mr. Gowthaman showcases a dedication to lifelong learning. Serving on various panels and
committees, he continues to shape the future of the insurance industry and make a positive impact on
society, reflecting a remarkable journey marked by dedication, innovation, and a commitment to both
corporate excellence and community welfare.

Sanjeev Singh

With over 15 years of experience encompassing retail, sales, and marketing across diverse industries
and product categories, this professional is a dedicated enthusiast in the field. Mr. Sanjeev Singh has
exhibited exceptional skills in people management, leading large teams, and consistently achieving
results.

The journey began in 1998 as an Office Assistant, displaying diligence and dedication from the outset.
Rapidly demonstrating expertise in sales, they advanced through roles in FMCG, Retail, Telecom,
Communication, IT & Mobile, and Consumer electronics. Notable milestones include contributing to
the transformation of Spencer's Retail and venturing into telecom retail with Tata, subsequently adding
value to consumer electronics retail with Sony India.

His extensive experience has been further enriched by exposure to diverse geographical regions,
strengthening their ability to handle challenges and contribute effectively at a national level. A proven
track record of generating revenue and expertise in retail process development and implementation
underscores their strategic approach.

At A. O. Smith Corporation, where he currently hold the position of Head of Retail and Promoters
Management, they are responsible for pan-India retail sales and operations. His role includes managing
marketing activities, market launches, branding, market research, customer acquisitions, channel
management, and more.

During his tenure at Sony Electronics as a Retail Marketing Manager and at Tata Group as an Assistant
Manager Retail Sales, he demonstrated exceptional capabilities in revenue generation, retail
operations, channel management, and team development.

His journey is marked by his successful management of large retail workforces and their commitment
to creating a network of trust among this teams. His dedication to learning, growth, and delivering
impactful strategies underscores their expertise and makes them a valuable asset in the sales and
marketing domain.

Sunil Ravish

With over 15 years of extensive experience in marketing and technology roles, Mr. Sunil Ravish has
made significant contributions to various industries. Currently serving as the Director of Brand,
Communications, and Media Relations at KPIT, he is instrumental in shaping the brand and driving
strategic initiatives.
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A core member of the team that rebranded KPIT into an automotive and mobility-focused technology
firm, he has led the brand management and integration approaches, successfully positioning KPIT as
a pioneer in cutting-edge technologies. He has showcased his expertise in multi-platform digital media
strategy and storytelling, creating impactful content across websites, social media, and employee
communication platforms, garnering millions of impressions.

In addition to his brand and communication responsibilities, he has been a vital part of initiatives
focusing on marketing for talent, playing a crucial role in building KPIT as an employer brand of
choice. His vast experience includes involvement in showcasing KPIT at the Consumer Electronics
Show, leading efforts to build employee communication platforms, onboarding and converting various
marketing technology tools, and executing geo-marketing efforts in the USA.

His skills encompass brand development, media relations, recruitment marketing, employer branding,
and digital marketing. He possesses a deep understanding of technology imperatives in the automotive,
connected, and networking domains, translating them into effective marketing strategies for services
and products lines of business. With a Master's degree in Business Administration from the Indian
Institute of Technology, Madras, majoring in Marketing, he has a strong foundation in consumer
behaviour, branding, marketing communications, marketing research, and strategic marketing.

His journey, marked by a strong focus on achieving business objectives, leveraging technology for
marketing transformation, and collaborating effectively across functions and locations, showcases
their dedication and expertise in the realm of marketing and technology.

Ms. Leena Pirgal

Ms. Leena Pirgal is an accomplished Marketing &amp; Communications expert. Her 15 years of
professional career is spread across Traditional Advertising, Strategy, Social &amp; Digital media,
Content Marketing and Technology Solutions. At the beginning of her Advertising career, Leena
garnered valuable experience in the B2B vertical while working with Saatchi &amp; Saatchi, on
businesses like Madura Coats, Leela Palace hotels, TNT Logistics, and Bosch India. She has also had
tenures with Lowe Lintas, Grey Worldwide as brand custodian on Britannia, 3M, Hike, Tata Tea
Beverages and Flipkart in carrying out note-worthy campaigns. She was the Operations Head at the
new age/ digital outfit at WYP Brand Solutions Private Limited, where she gathered hands-on
experience in digital communication platforms and its play- books. Ms. Leena was a senior territory
head at Zee Enterprises leading content integration and brand solutions, and leading to the business
growth. As Business Director at Rephrase.ai, a company that builds generative Al tools to build
customised videos, she was part of some industry-first campaigns, started with Cadbury,

GoDigit.

Currently, Ms. Pirgal is a strategic consultant for various agencies and businesses. She recently
oversaw the campaign for Infosys’s partnership with Australian Open to bring alive their brand
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promise through offering various technologies like VR for fans, Al for players, media, coaches, and
Match centre. Infosys partners with Australian Open as Digital

Innovation partners.

Ms. Leena Pirgal holds a degree in Fine Arts from Karnataka Chitrakala Parishad and holds
Professional Certification in Marketing and Communication by University of Oklahoma. USA.

Summary and Key Learning

The Marketing Career Crossroads Seminar was an insightful event designed to help
professionals in the field of marketing navigate the challenges and opportunities that arise in
their careers. The seminar featured a range of expert speakers and interactive sessions that
covered various aspects of marketing careers, from skill development to career advancement
strategies. Attendees gained valuable insights into the evolving landscape of marketing and
how to make informed decisions to excel in their careers.

Key Learnings:

Key takeaway
1. Continuous Learning is Key: The marketing field is constantly evolving, driven by

technological advancements and shifting consumer behaviors. To stay relevant, marketing
professionals must commit to lifelong learning and adapt to new trends and tools.
Data-Driven Decision-Making: Data analytics and insights play a crucial role in modern
marketing. Professionals should focus on building their analytical skills to make data-driven
decisions and optimize marketing campaigns.

Networking Matters: Building a strong professional network can open doors to new
opportunities and collaborations. Attendees were reminded of the importance of attending.
Balancing Soft and Hard Skills: While technical skills are essential, soft skills like
communication, teamwork, and problem-solving are equally crucial. Striking the right balance
between them is key to success in marketing.

Participant details: CM1, CM2, CM3 ,CM4, MF1 & MF2

Details of Winners (if applicable): - NA
Details of the judges (if applicable): -NA
Attendance records:
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MBA Batch 2022-24

3rd Semester MF2 Section List
Specialization - Marketing & Finance

Attendance on Oct 5,'23 Reason for Absence

Student Name

1| 22MBAR0436_[ADITIJAIN > ')

2 22MBAR0893 |AKSHYAT BAPNA S

3 22MBARO844 |ALISHA PRUSTY

4 | 22MBAR0751 |ANAMIKA BANIK

5 | 22MBAR0437 |BHUVANAGIRI POORNA GAYATHRI W{cﬁp‘ B
6 | 22MBAR0625 |BISHAL JAISWAL ,,;’ o)

7 | 22MBAR0132 |C C THEERTHA CAUVERAMMA 4&*’%,_&

8 | 22MBAR0303 |C M CHANGAPPA

9 | 22MBAR0920 [CHINMAY P

10 | 22MBAR0319 |DEEPAK G ﬁ%g

11 | 22MBAR0166 |EBBILI GOWTHAM SAI KUMAR

12 | 22MBAR0056 [GANESH V

13 22MBAR0113 |GANESH VARMA J

14 | 22MBAR0887 |HAMSHIK U R

15 | 22MBAR0255 |HARSHITHA D

16 | 22MBAR0383 |HEMASHREE S

17 | 22MBAR0713 |HIMANSHU BASWANI

18 | 22MBAR0941 |JEEVAN KUMAR N

19 22MBARO0558 |KASHIM KHAN

20 | 22MBAR0875 |MRINALINI N

21 | 22MBAR0396 [PADWALKAR ANISHA SADANAND W

22 22MBAR0561 |PAMELA TALUKDER

23 | 22MBAR0S66 [POOJA JAIN R

24 | 22MBAR0397 [PRAJWAL S JOGI

25 | 22MBAR0879 |RACHAN R P

26 | 22MBAR0402 |RASWANTH TR

27 | 22MBAR0799 |ROHIT AGRAHARI

s
28 | 22MBAR0522 |S MADHIVATHANI “ MMM
; -

29 | 22MBAR0970 |S RISHI PRIYAN

30 | 22MBAR0902 |SANKARA KRISHNASRI

31 | 22MBAR0820 |SANTHOSH V tm

32 | 22MBAR0721 |SKANDAS A

33 | 22MBAR0428 |[THARUNSELVAN S (PA)

34 | 22MBAR0957 |TUSHAR SHARMA (PA)

35 | 22MBAR0691 |VIKAS T

36 22MBAR0198 |VISHNU MANIY R V
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Feedback, Feedback Analysis, and Attainment Calculation:

Wt ScorelJ 5 4 3 2 1
Q+B19:124uestions List of Pos & Strongly . Strongly | Wit. Max |
to Map Pos PSOs Agree Agree | Neutral | Disagree Disagree | Score score voage
The Workshop
helped me to learn
PO1 PO7
0,
new / Improve new PSO1PSO2PSO3 85 15 6 8 2 261 305 86%
skill and
competency
The workshops
objectives wre PO1 PO3 PO4 0
clearly stated and PO5 PSO2PS03 21 1 ! 3 0 158 180 88%
achieved
The workshops
PO1 PO3
0,
content & coverage PSO2PSO3 38 17 3 8 0 273 305 90%
was relevant
The time was well
managed during the PO1 PO3 35 16 6 0 1 258 290 89%
workshops
The facilitator of
the workshop was POL PO3 39 17 5 0 0 278 305 | 91%
knowledgabel &
resourceful
Total
Captured Attainment Level
POs Q1 Q3 Q4 Q5 | Q6 | Q7 | Q8 | Q9 | Q10 By Score Achieved
Q1Q2Q3
pO1 86% | 88% | 90% | 89% | 91% Q4 Q5 89% 3
PO2
Q2Q3Q4
PO3 88% | 90% | 89% | 91% Q5 89% 3
PO4 88% Q2 88% 3
PO5 88% Q2 88%
PO6
pPO7 86% Q1 86% 3
PSO1 | 86% Q1 86% 3
PSO2 | 86% | 88% | 90% Q1Q2Q3 88% 3
PSO3 | 86% | 88% | 90% Q1Q2Q3 88% 3
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10.  Proposals for the Event/Programme:

To,

The Area Chair for kind approval,

Sub: Marketing Career Cross Roads

CMS
BUSINESS
SCHOOL

The purpose of the guest lecture is to provide specific inputs and exposure from a practitioner’s
perspective Careers in Marketing. The lecture has been planned for two hours. The planned program
duration will be during 02:00 PM - 04:30 PM on 5th October 2023.

Respected Area Chair your kind approval is requested for the conduct of the same.

The Dean has recommended this proposal.

Kind Regards,

Faculty Coordinator
Marketing Area
Signature

11.  Minutes of Meetings:

Area Chair
Approval Authority
Signature

Meeting Title Marketing Career Cross Roads
Date of Meeting 25" September 2023
Meeting Venue 314

Meeting Agenda

Conducting Marketing Career Cross Roads event

marketing students

for

In Attendance

Name

Title/Department/Organization

1
2
3

Sanjiv Mathur
Dr.Sangeetha Devanathan

Adjunct Faculty

Associate Professor- Area Chair

Key Meeting Outcomes

e It was decided that Kiran Veigas, Gowthaman S,
Sanjeev Singh, Sunil Ravish , Leena Pirgal to be invited

as a speakers.

Action Plans, if any (along with the First Person Responsible)
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Budget: -

The Directors/ Dean for kind approval
Sub: Budget “Marketing Careers Cross Roads”

The Marketing Area is organizing Marketing Careers Cross Roads on 5™ October 2023, in
Seminar Hall 5, Faculty of Management Studies, JAIN (Deemed-to-be University), Bengaluru

The following are the requirements for the same:

EIC'). Details Units gr)nount
1 Designing and printing Invitation NA NA
) Designing and printing Thank You Cards for the
Faculty
3 Bouquet and mementos for all the Speakers 5 400
4 Refreshments
TOTAL | 2000

Total in Words: Rupees Two Thousand Rupees only

Director/Dean, kind approval is requested for conducting the ‘Marketing Career Cross Roads’, and

incurring the expenses ... Rupees Two Thousand rupees only ..

The Dean has recommended this proposal.

Kind Regards

Faculty Coordinator Dean

Marketing Area
Signature

Signature

Approval Authority

... Only towards the same.

Director
Approval Authority
Signature
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MARKETING AREA

presents

MARKETING CAREER
CROSSROADS

o

\\ y

Kiran Veigas Gowthaman S Sanjeev Singh

General Manager & Head Senior Vice President Heading Retail and
Corporate Marketing & Corporate Group Solution Promoters Management
Communications SBI Life Insurance Co Ltd A. O. Smith Corporation
Happiest Mind Technologies Ltd.

Leena Pirgal Sunil Ravish Suparna Ghosal
Director of Business & Strategy Director - Marketing Adjunct Faculty
Metropol9 KPIT Technologies JAIN (Deemed-to-be University)
{ CMS Business School

Date: 5th

October 2023 02:00 PM | &5 Seminar Hall - 4

[ Cohorts: CM1, CM2, CM3 & CM4 |—————

Faculty Facilitators:

Marketing Area Prof. Sanjiv Mathur
Faculty Advisor Placement
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14.Pictures for the Event: (Geo-Tag format only)

BB SR D

N 2
gV & 3l GPS Map Camera
1 Bengaluru, Karnataka, India
e 17, Seshadri Rd, Racecourse, Gandhi Nagar, Bengaluru, Karnataka 560009, India
' Lat 12.980044°
Long 77.677867°
! 05/10/23 02:20 PM GMT +05:30

pr———————

£J GPS Map Camera

Bengaluru, Karnataka, India
17, Seshadri Rd, Racecourse, Gandhi Nagar, Bengaluru, Karnataka 560009,
India
Lat 12.980069°
g Long 77.577873°
=® 05/10/23 02:48 PM GMT +05:30

Fig 2:- Mr. Kiran Veigas General Manager & Head - Corporate Marketing & Communications
addressing the crowd
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&) GPS Map Camera

Bengaluru, Karnataka, India

17, Seshadri Rd, Racecourse, Gandhi Nagar, Bengaluru, Karnataka 560009, India
Lat 12.980023°

Long 77.577869°

05/10/23 02:25 PM GMT +05:30

Fig 3:- Mr. Gowthaman S Senior Vice President - Corporate Group Solution Sharing his insights
with the students.

"l
S : 4 GPS Map Camera

Bengaluru, Karnataka, India
17, Seshadri Rd, Racecourse, Gandhi Nagar, Bengaluru, Karnataka 560009, India
Lat 12.980044°
..i‘ Long 77.577867°
05/10/23 02:19 PM GMT +05:30

Fig 5:- Panellist for the event from right Gowthaman S, Kiran Veigas, Leena Pirgal, Sunil Ravish
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Bengaluru, Karnataka, India

17, Seshadri Rd, Racecourse, Gandhi Nagar, Bengaluru, Karnataka 560009, India
Lat 12.980023°

Long 77.577869°

05/10/23 02:21 PM GMT +05:30

i

Fig 5:- DR Satish Kumar handing over memento to Leena Pirgal




